DESIGN | REPORT

WORDS
Of
WISDOM

ALAN LO = The Original
[LSE CRAWTORD — The Thinker
ROSS URWIN = The Maverick
Howme Jowrnal gets up close and personal with three design personalitics

who share Lheir ereative jourmeys, unique design languages and personal advoeaeies
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HSECRAWFORD = The Thinker

INTERVIEW BY KISSA CASTANEDA

I'm net alone in citing llse Crawford
as my modern-day design hero. The editor
turned founder of Studicilse is one of the
most compelling forces in design today, Her
principles are rooted in the simple idea of
infusing humanity into a space. llse's interiors
are emotional and personal = evoking warmth,
comfort and authenticity all at once. Over tea at
Duddell's, one of Studicilse's projects in Hong
Kang, we discuss her approach to framing life

through thoughtful design
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\What I've always been interested in is

how to bring the immeasurable values back into

the physical space. Interesting, comfortable,

beauliful, warm - these cannot be quantified, bul

are the values by which we judge spaces.

— HSECRAWTORD

BUILDING BLOCKS

I've never been interested in trendy materials because, as a designer, it's my job to bring out the
best of the context and conditions. | always start with the client and the user — those are my materials.
It's about understanding the people in frant of me, and really looking and leaming how something
is going to be used once we're gone, Only after that do we start designing,

ANTHROPOLOGY OF 5PACE

I've always been drawn to spaces that make me feel alive and free. Even as a child, | saw how
space affects behaviour - some spaces encourage us to become dismissive of each other, whereas
others seem to bring out the best in people. For example, when you enter a church, the lighting
level slows you down. On the other hand, in a fast-food store, the bright lights deliberately make you
move. | find the anthropalogy of space completely fascinating.

TRUE VALUES

What |'ve always been interested in is how to bring immeasurable values back into the physical
space. | think we've gone through a period when everything was about the measurable. Of course,
deliverables exist - a project has to be on time and on budget, and certain things need to be
quantified. The problem with that is... interesting, comfortable, beautiful, warm - these cannot
be quantified, but are the values by which we judge spaces, So it's really how to marry both sides,

TACTILE APPROACH

Images can be so disappointing. [t's definitely something we're conscious of because our spaces
feel different to how they look. Hopefully, they feel better than they look. I'm very much concerned
about "six inches around you" —which actually doesn't really appear in an image, but you absolutely
feel it when you're in a space. Little things, such as the door handles, really change one's impression
of the space for the better or worse.

COLLABORATIVE ENDEAVOURS

For the lkea collection, we worked with natural matenials such as bamboo, hemp, glass, cork,
seagrass, abaca and acacia wood. We wanted to introduce an idea of imperfection, one which exists
in nature yet is something that you don't associate with a big player like lkea. It took us three years
to complete the collection - it was a very rigorous and interesting process that was quite Darwinian,
actually; a third of the stuff we came up with didn’t make it in the end,

We focused on designing “background pieces” — beautiful designs that don't shout at you,
There's always a need for a light that you can have six or seven of, and frankly, these simple pieces
are hard to find. The criteria was to come up with designs everyone in the team would love to own
~ fram the design team and the financial controller to the intern.
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ON SIMPLICITY
That gjuote from Coco Chanel about stripping layers away is true in design. One of the things
| always say to my students is that when a project is not working, just loze a third. That makes you

focus. t's a funny thing, but normally when something doesn't come together, it's because there's
toa much going on and you're lasing focus.

CREATIVITY V5 COMMERCE

Whien | was designing the lounge for Cathay Pacific, it was about embodying the values of the
brand as oppeosed to creating a modemn or industrial space. Commercial spaces are now let off the
hook of having to look commercial. That bit is done online these days. Actually the physical space is
about building a relationship with the persen in front of you. It has much more in commen now with
hospitality now; it's about meaning. When archaeclogists dig up a vase, they're not going, “Oh, lock
at this shape!" They're searching for the meaning behind it. And what we're all doing in the end is
reading our environments.

IMPACT OF TECHNOLOGY

Oddly, when people talk about techneology, they tend to fixate on that. But actually, what's
really interesting is the impact it's having on everything else. For example, people are now designing
flats to let them out on Airbnb. The thought process has changed. In some way, the digital world
has liberated the physical. The physical can now just be physical instead of having to do those other
things at the same time. If you get asked to do a retail space, almost the least important thing is

selling stuff. Today, it's all about communicating values
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From bop: e Colection lor Georg Jensen, courtesy of [lse Crawdord | Ett Hem, photographed by Magus
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